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- LONELINESS EPIDEMIC

 %UKLONEUNESS  QOver 9 million people
i e | in the UK are ‘often’ or ‘always’
lonely |

 1 2 million office workers

e <~-‘_Wlth chronlc Ionelmess
O Hardly ever or never

OSome of thetlme > CO op (2017)
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PERSONAL

Loneliness increases
risk of mortality

Risk of heart disease, stroke, dementia,
depression and anxiety...

s H.O/t.—Lun's'ta_d et al (2015) and Rico-Uribe (2018)




PERSONAL

- Reduction in lifespan equivalent to

smoking and obesity

Murthy (2017)




SOCIAL

£600 per person per year

cost to NHS & local services
LSE (2017)




BUSINESS

REDUCES:

Task performance
Creativity

Approachability
Organisational commitment

-« Staff turnover
e




BUSINESS

COST = £2.23 billion per annum

- Absenteeism= £20M

* Caring =£220M

e Loss of productivity =£665M
* Attrition =£1.628B

AA,Cd_st'peryear per employee = £82

Co-op & NEF (2017)




WORKPLACE LONELINESS

Workplace loneliness is an unpleasant
distressing experience that occurs when a
person’s interpersonal relationships,

do not satisty

expectations in quantity or quality.

 Wright et al(2006)
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THE
CHALLENGE

Y

How can we design the places and spaces
that we work in to help nurture meaningful
connections between the people who use
them, and ultimately reduce loneliness?




WHAT WE’VE BEEN UP TO IN THE LAB
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WHAT WE’VE BEEN UP TO IN THE LAB
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OVER 50% SAID THEY WERE
LONELY

How often do you feel that you :HOW"th"eh have How often have you
.have Iacked compamonshlp? - you felt left out? felt isolated from others?
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LONELINESS BY OFFICE LOCATION

UCLA Rating (%)

80
75
70
65
60
55
50

45 -

40

~ <300 office

- >300 office

Multiple offices = Co-working

Primary Location

Home

Mobile worker




LONELINESS BY DESK TYPE
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DESIGN FEATURES THAT REDUCE
LONELINESS

Small waiting area for the lift or stairs

Community notice boards (events, etc.)

Desks with no divider screens between them

Activity spaces (for ping pong, games, etc.)

Open informal meeting areas (drop-in)

NS NS




4 RELATIONSHIPS ~

SOCIAL
RELATIONSHI

BELONGIN

- BUSINESS
“RELATIONSHI
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To increase the quantity of people A trusted relationship with the A ‘“friendship’ bond that can A feeling that you are accepted and
in your network. people you work with transcend what you are working on  valued as part of a group
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DESIGN FEATURES THAT SUPPORT MEETING
PEOPLE

Intimate quiet places [

Desk with no screens

Large on-floor tea points

Team boards showing work

Staff restaurant with long tables
Drop-in tables for visitors

Open informal meeting area
On-floor breakout spaces

Team boards with photos
Multi-function space for activities
Garden terrace

Activity spaces for games
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Percentage mentioned
Statistically significant with small & medium effects
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DESIGN FEATURES THAT SUPPORT BUSINESS

RFI ATIOAANIQCLIIDCQ
—be/\ 1 INJIYIDL T D

Intimate quiet places

Desk with no screens

Large on-floor tea points

Team boards showing work
Staff restaurant with long tables
Drop-in tables for visitors

Open informal meeting area

On-floor breakout spaces

Team boards with photos
Multi-function space for activities
Garden terrace

Activity spaces for games
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Percentage mentioned
Statistically significant with small & medium effects



BUSINESS

RELATIONSHIPS
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DESIGN FEATURES THAT SUPPORT SOCIAL
RELATIONSHIPS

Intimate quiet places B
Desk with no screens [
Large on-floor tea points
Team boards showing work [
Staff restaurant with long tables | GGG
Drop-in tables for visitors
Open informal meeting area
On-floor breakout spaces
Team boards with photos
Multi-function space for activities

e
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Garden terrace I
e

Activity spaces for games

Percentage mentioned
Statistically significant with small & medium effects
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SOCIAL
RELATIONSHIPS

a3 3G 17:43  83% ==

< raptorsinthekitchen1870

Goo0000 RAPTORS! &
Knocking it out the park since 1870 ) W W

= wis il
AV SN ‘ﬂ‘"

1= R A jtﬂjl'

[Mscver 560 Haw To H




DESIGN FEATURES THAT SUPPORT A SENSE OF
B EE LO N Q!Ntﬁuiet places [y

Desk with no screens

Large on-floor tea points
Team boards showing work
Staff restaurant with long tables
Drop-in tables for visitors

Open informal meeting area

On-floor breakout spaces

Team boards with photos
Multi-function space for activities
Garden terrace

Activity spaces for games
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Percentage mentioned
Statistically significant with small & medium effects



SENSE OF BELONGING

Single organisation Co-working space Public cafe
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SENSE OF BELONGING




LONELINESS

JOINUS
'LONELY.
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ACTION LEARNING: TOOLKIT

SELF WORKSHOP IDEATION PILOT

REVIEW APPROACH

CHECKLIST + (QUICK WINS +

TEMPLATE TO ~+BIGGER CHECK IN
CAPTURE INTERVENTIONS)

FINDINGS




LONELINESS

A BREAKFAST WORKSHOP:

DATE:
TIME:

@ WORKABLE




5 CHALLENGES
WERE FOCUSING ON

HOMES THAT

CONNECT
NEIGHBOURS

How can we design the home
so people can meaningfully
connect with their
neighbours?

PUBLIC AND
SHARED SPACES

How can we design public and
ed spaces to create

BUILDING
BELONGING

How can we connect
lonely people to places
and spaces that will help
them feel less lonely?
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THANK YOU

racheledwards@lendlease.com

trevor.keeling@burohappold.com




